
 

ASSOCIATED STUDENTS OF 
MICHIGAN STATE UNIVERSITY 

GENERAL ASSEMBLY 
SIXTY-FIRST SESSION 

BILL NO. 61-71 
INTRODUCED BY: Jones (VPFO)​ ​ SECONDED BY: Dicko (Engineering) 
CONTRIBUTORS: Goldapper (Marketing)   
A BILL TO:  Amend the Verbiage of Bill 61-49 “A Bill to Allocate $2,000 from the 
General Fund (RY100000) towards the Marketing Budget to order General 
Assembly Pins” 
 

THE ASSOCIATED STUDENTS OF MICHIGAN STATE UNIVERSITY ENACT: 
 

WHEREAS,​On December 5, 2024, the General Assembly approved the passage of bill 61-49; 
and, 

 
WHEREAS, The bill approved the allocation of $2,000 dollars to marketing budget from the 

General Fund in order to cover costs associated with the ordering General 
Assembly recognition pins; and,  

 
WHEREAS,​The total cost associated with order the pins was below the $2,000 dollars allocated 

to the marketing budget ;  
 
WHEREAS,​The bill’s verbiage restricts the Director of Marketing from using the remaining 

$2,000 dollars from the allocation for any other programming or materials as the 
bill reads “Allocate $2,000 from the General Fund (RY100000) towards the 
Marketing Budget to order General Assembly Pins”; and,  

 
WHEREAS,​In order to ensure these student tax dollars are being used and not restricted, the 

General Assembly will need to amend bill 61-49 to change the limitations of 
$2,000 dollars previously stated; therefore be it, 

 
RESOLVED, That the Associated Students of Michigan State University shall approve to amend 

the title of bill 61-49 from “A Bill to Allocate $2,000 from the General Fund 
(RY100000) towards the Marketing Budget to order General Assembly Pins”,  

 

 



 

            To read “to A Bill to Allocate $2,000 from the General Fund (RY100000) towards 
the Marketing Budget to order General Assembly Pins and cover costs 
associated with other Marketing Programming”; and, 

 
RESOLVED, That the Associated Students of Michigan State university shall approve to amend 

the second resolve clause of bill 61-49 from “That the Associated Students of 
Michigan State University shall allocate $2,000 from the General Fund 
(RY100000) to the Marketing Budget (RY100000) in order to design and order 
General Assembly pins to recognize the dedication of the sessions’ 
representatives”, 

 
​ To read “That the Associated Students of Michigan State University shall allocate 

$2,000 from the General Fund (RY100000) to the Marketing Budget (RY100000) 
in order to design and order General Assembly pins to recognize the dedication of 
the sessions’ representatives, and cover the cost associated with other marketing 
programming.” 

Bill 61-49 
 
INTRODUCED ON _____________________01.30.2025__________________________ 
 
REFERRED TO___N/A________   COMMITTEE ON ______N/A_________  
​ ​  
SPECIAL ACTION TAKEN_____Floor Introduction______  DATE____01.30.2025_____   
 
COMMITTEE ACTION ______________________________________________________ 
​ ​             PASSED      FAILED​​  VOTE​          DATE 
 
FINAL ACTION TAKEN___X_____________________32-0-1________01.30.2025__ 
                                              PASSED      FAILED              ​VOTE          ​      DATE 
 
 
 
 
 
_____________________________________________________________________________________________ 
                     PRESIDENT: Connor Le​ ​  ​              VPIA: Kathryn Harding 
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